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Google 
My 

Business 
= Grow 

Your 
Business



Google My Business 
Google My Business (or GMB the acronym) is a free tool to 
allow business owners to manage how your business 

appears in Google search. GMB also allows customer 
reviews (and responses by you). You can add photos and 

enhance your listing in other ways. There are also some cool 
analytic features. GMB is a very effective and free way to 

improve the organic search engine optimization (SEO) of 
your business’ website. If you haven’t claimed your GMB 

page you need to do it now!

GMB allows you to manage the information that Google users see when they search for your 
business, or the products and services that you 

offer. Businesses that verify their information 
with Google My Business are twice as likely to 

be considered reputable by consumers.  
When people find your business on Google 

Maps and Search, make sure that they have 
access to information like your hours, website, 

and street address.
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“Google My Business is a free and easy-to-use 
tool for businesses and organizations to 
manage their online presence across Google, 
including Search and Maps. By verifying and 
editing your business information, you can 
both help customers find you and tell them the 
story of your business.”. – Google



Getting Started


To claim  your GMB page simply login to your Google account. If you don’t have one, set one up 
(for free) immediately.

• Login to your Google account.

• Go to http://google.com/business and click the start button near the top right corner of 

the page.

• Enter your full business name.

From there it is as simple as following the prompts. You will be asked for your business address, 

category, hours of operation, phone number, website etc. You will be asked to verify the 
business listing. We would suggest a text message (but you can choose whatever option you 

like).

What are you waiting for?

Getting Started With Your GMB Page 

There are a few useful things you can do right at the beginning to make 
your Google Page more valuable to the consumer (your customer) and 

help your organic SEO. Here is a brief list of ideas that can increase 
your organic ranking:

• Add photos (gain an edge on your competitors by enhancing 

your listing). Note: Make your page stand out any way possible.

• Use Google Posts (they are a great asset to promote events, 

highlight products or offer specials). Note: Google posts can be 
used similarly to a blog but reside on your Google Page.

• Encourage Google Reviews (the more reviews the better your 
page will rank). Note: Be sure to respond to both positive and negative reviews to further 

increase your organic reach.
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Keep your 
business information 

 up-to-date so customers 
can find you. When you're 
signed in to Google My 
Business, you can edit 
information like hours, 

specials and photos from 
the Information menu on 

your listing.

https://google.com/business
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Example 2

Example 1



Yes this is another task to add to your list (or to someone’s in your organization). But by even 

taking just the time to set up the listing in the first place and to make sure it is accurate you will 
already be helping your Google ranking.

GMB gives you some control over your businesses presence on the 
internet. Use it!
 

Google My Business Posts
Google My Business pages should be like your website, 

continually being updated with new posts, images, events 
and products. Posts is probably the best feature of GMB 

(after your listing). You can write a short post, advertise an 
event with a start and an end date (so it will be removed 

automatically from Google), put in a special offer and 
promote a product. All done with an image and 100 – 300 characters. 

Posts really do enhance your listing when people ‘Google Your Business’. Posts are all done in 

real time and Google (of course) provides you with the analytics of how your efforts are 
performing.

On the left hand side of your GMB page you will see a menu, click on the link “posts” to update 

your GMB listing on Google.

YOUR BASIC POSTS SHOULD INCLUDE AT MINIMUM: 

• An image.

• Some basic text (Google allows 1,500 characters but we suggest 200 to 400).

• The “add a button” feature (at minimum you should use the “learn more” - 
including the URL of your website or “call now” option - which links the listing to 

your business phone number).
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“Good bless this encyclopedic 
Mr. Google, whoever he was.”  
- Jason Heller



 
Bottom line: Every business needs to have a Google My Business Page!

You can’t control what the Internet (Google) has to say about your business, but 
you can help direct the conversation!

ABOUT CK GOLF
CK Golf was born in 2008 because we wanted to help golf course owners and operators make 

more money. We could see that the industry was struggling and thought that our golf course 
operator experiences, best practices, proven strategies and passion could make a difference to 

some operations. Over the last 9 years we have worked with private, semi-private, public, 9 hole 
and 18 hole golf courses owned by single owners, boards and municipalities. We have provided 

golf course internet marketing services, strategic planning, sales training, event management 
and more. Our approach is unique.

We are not consultants, we are business partners with the golf courses we work with. We 

do not stand on the outside of your business and tell you what you should do. We become an 
extension of your team, help you reach your goals and improve your financial position. We have 

built a reputation through our hands on involvement during every phase of work for our clients 
as well as through our continued golf course industry involvement.

QUESTIONS OR JUST WANT TO CHAT?

Call us at 604-506-2226 or email info@ckgolf.ca.
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“All of a sudden, we’ve lost a lot of control,” he said. “We can’t turn off 
our internet; we can’t turn off our smartphones; we can’t turn off our 
computers. You used to ask a smart person a question. Now, who do 

you ask? It start with g-o, and it’s not God…”  
- Steve Wozniak, Co-Founder Apple

mailto:info@ckgolf.ca

